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We  Need  To 
Expand  The  Circle 

By  Scott  A.  Travers 

These  are  difficult  times 
for  the  rare  coin  market. 
Prices  are  down,  participation  is 
lagging  and  the  field  has  been 
receiving  some  negative 
publicity. 

Much  of  this  trouble  has 
been  an  extension  of  the 
problems  taking  place  in  the 
U.S.  economy  as  a whole.  Some 
of  it  has  resulted  from  abuses 
and  excess  peculiar  to  the  rare 
coin  marketplace.  Some  of  it 
has  simply  been  a consequence 
of  bad  timing  and  bad  luck. 

Whatever  the  causes, 
however,  there  can’t  be  any 

doubt  of  the  effect:  the  rare 

coin  industry  is  having  problems. 
And  while  purists  may  suggest 
that  this  is  a blessing  in 
disguise  for  the  rare  coin  hobby, 
it  doesn’t  serve  the  long-term 
interests  of  anyone  in  the 

numismatic  field  — collector  or 
investor  — to  constrict  the 

number  of  people  taking  part. 

Against  this  less-than- 
-cheery  backdrop,  I come  to  you 
now,  as  journalists,  authors  and 
scholars  in  the  numismatic 
realm,  with  an  urgent  message: 

Now  is  the  time  for  all 
good  NLG  members  to  come  to 
the  aid  of  their  hobby/industry! 

Those  of  us  who  write 
about  rare  coins  are  in  a unique 
position  today:  we  have  it  in 
our  power  to  help  inject  new 
life  into  numismatics.  We  can 
do  this  by  writing  articles  that 
focus  on  the  positive  aspects  of 


coin  collecting,  then  placing 
these  stories  in  publications  that 
serve  non-collectors. 

The  purpose  of  doing  this 
is  to  widen  the  circle  --  to 
bring  new  people  into  the  fold. 

We’ve  witnessed  defections 
from  our  industry  — and  yes, 
our  hobby,  too  — in  recent 
months.  And  that,  to  me,  is 
even  more  worrisome  than  the 
reductions  we’ve  seen  in  many 
prices.  In  this  particular 
"chicken-and-eggM  situation, 
there’s  no  doubt  which  comes 
first:  without  new  blood,  the 

market  will  never  fully  achieve 
its  potential.  And  while  some 
may  be  reluctant  to  admit  it, 
the  strength  of  the  hobby 
depends  to  a great  degree  on 
the  strength  of  the  market. 

Many  of  us  have  written 
perceptive  articles  regarding 
market  conditions,  market  free 
falls  — and  yes,  market 
increases  that  occur  even  in 
times  such  as  these.  But,  with 
few  exceptions,  we  have  written 
these  articles  for  magazines, 
newspapers  and  newsletters  in 
our  own  field. 

To  widen  the  circle  of 
marketplace  participants,  we 
need  to  expand  our  own  circle 
of  target  audiences.  In  short, 
we  need  to  cultivate  contacts  — 
and  seek  to  place  our  stories  — 
in  publications  beyond  the 
numismatic  field. 

In  order  to  entice  new 
recruits  into  our  hobby/industry, 
we  need  to  get  their  attention. 
And  the  most  effective  way  to 
reach  these  potential  new 
collectors  and  investors  is  to 
tell  our  story  in  the  newspapers 
they  read  over  coffee  every 
morning  and  the  magazines  they 
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skim  in  their  doctors’  and 
dentists’  waiting  rooms. 

Easier  said  than  done, 
right?  True  enough.  But 
doing  it  may  very  well  be 
easier  than  you  think. 

When  was  the  last  time 
you  sent  a query  letter  to  the 
editor  of  your  local  newspaper, 
proposing  a coin-related  story 
or  even  a regular  column? 

When  was  the  last  time 
you  aimed  even  higher  and  sent 
a story  proposal  to  the 
Reader's  Digest ? The  National 
Enquirer ? The  New  York 
Times' ? The  Saturday  Evening 
Post ? All  these  publications  -- 
and  a number  of  others,  as 
well  --  have  carried  major 
coin-related  articles  during  the 
last  few  years,  and  many  of 
those  stories  were  proposed 
and  written  by  free-lancers, 
rather  than  regular  staffers. 

The  Reader's  Digest,  for 
instance,  published  a story 
explaining  the  significance  of 
the  various  symbols  found  on  a 
dollar  bill. 

The  National  Enquirer 
published  an  article  profiling 
the  late  Matt  Rothert,  the  man 
widely  credited  with  getting 
the  motto  IN  GOD  we  TRUST 
placed  on  U.S.  currency. 

The  New  York  Times  — 
which  regularly  publishes  a 
staff-written  coin  column  — 
devoted  most  of  a page  in  its 
Sunday  Business  Section  to  a 
free-lancer’s  status  report  on 
the  coin  market. 

And  The  Saturday  Evening 
Post  carried  an  article  giving 
the  general  public  a primer  on 
how  and  why  collectors  and 
investors  pursue  rare  coins. 

All  these  stories  gave  our 
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hobby  valuable  exposure.  All 
reached  vast  audiences  — far 
larger  in  number  than  those  that 
read  our  excellent  numismatic 
trade  periodicals.  And  all, 
without  a doubt,  attracted  new 
people  to  the  numismatic  field. 

Up  to  now.  I’ve  based  my 
appeal  on  what  you  might 
consider  an  altruistic  argument: 
the  need  to  expand  the  circle 
and  base  of  collectors  and 
collector/investors  in  order  to 
safeguard  the  health  of  our 
field.  If  you  don’t  find  that 
persuasive  enough,  let  me  now 
propose  a more  selfish  motiva- 
tion for  selling  numismatics  to 
non-numismatists:  the  profit 

motive. 

The  publications  mentioned 
earlier  — and  many  other 
general-interest  newspapers  and 
magazines,  as  well  — pay  quite 
well  for  such  contributions. 
Since  their  circulations  are 
larger,  they  can  afford  to  pay 
much  higher  writing  fees  than 
the  trade  periodicals  in  the  coin 
field.  The  Reader's  Digest , for 
instance,  pays  $1,200  per 
magazine  page,  and  most  of  its 
articles  occupy  several  pages. 
And  with  The  Reader’s  Digest, 
you  may  not  even  have  to 
prepare  a new  story,  since  that 
magazine  condenses  and  reprints 
previously  published  articles. 
Just  send  the  editors  a tear 
sheet  of  a general-interest 
coin-related  story  that  already 
has  appeared  in  a trade 
periodical. 

Books  provide  yet  another 
crucial  way  to  expand  our 
hobby’s  circle  — and  I can 
attest  from  personal  experience 
that  these  are  a potentially 
lucrative  source  of  income  for 
their  authors. 

When  you  write  a book, 
you  not  only  derive  immediate 


income  in  the  form  of  an 
advance,  but  also  set  yourself 
up  for  on  going  payments  in  the 
form  of  royalties.  And  these 
can  continue  for  many  years. 

The  Red  Book  and  Blue 
Book  are  marvelous  examples  of 
just  how  rewarding  books  can 
be:  both  have  been  published 

annually  for  upwards  of  40 
years,  and  both  have  generated 
millions  of  dollars  in  income  for 
their  publisher.  The  Coin  World 
Guide  to  U.S.  Coins,  Prices  & 
Value  Trends  is  much  newer  but 
it,  too,  is  bringing  in  handsome 
profits. 

Book  royalties  can  go  on 
and  on.  Many  years  have 
passed,  for  instance,  since 
Charles  F.  French  wrote  the 
American  Guide  to  U.S.  Coins , 
and  the  author  has  been  dead 
for  several  decades  — but 
updates  keep  appearing  and  the 
book  keeps  reaping  royalties  for 
Charles  French’s  heirs. 

The  books  I’ve  mentioned 
are  geared  to  the  general  public, 
not  just  coin  collectors.  If  you 
have  an  idea  that  would  lend 
itself  to  this  kind  of  book,  I 
urge  you  to  pursue  it.  The 
results  could  be  richly  rewarding 
for  our  field  and  also  for  you 
personally. 

One  word  of  advice:  in 
writing  for  a mass-market 
audience,  follow  the  familiar 
exhortation  to  "keep  it  simple, 
stupid."  Don’t  take  anything  for 
granted;  define  even  simple 
terms  — up  to  and  including  the 
word  "coin."  In  writing  for  the 
general  public,  you’ll  be 
reaching  many  people  who  don’t 
have  the  slightest  clue  about 
our  field.  You  shouldn’t  be 
condescending,  of  course,  but 
you  also  shouldn’t  leave  any 
room  for  error  or  misconception. 

My  first  book,  The  Coin 
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Collector’s  Survivor’s  Manual, 
has  not  been  in  print  for  seven 
years  and  is  still  selling  well 
— and  I attribute  this,  in  large 
measure,  to  the  fact  that  I set 
out  to  make  it  very  simple  and 
readily  comprehensible  to  the 
layman.  I started  with  the 
premise  that  the  book’s  typical 
reader  would  know  little  or 
nothing  about  rare  coins,  and 
went  on  to  tailor  the  text  to 
such  a reader. 

Some  further  words  of 
advice:  choose  a topic  about 
which  you  are  knowledgeable, 
then  write  about  it  as  honestly 
and  frankly  as  you  can  — but 
always  with  as  upbeat  an 
approach  as  possible. 

Potential  new  collectors 
exist  in  abundance.  I have 
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appeared  on  numerous  radio  and 
television  call-in  shows  during 
which  listeners  and  viewers  were 
invited  to  phone  with  questions 
about  rare  coins,  and  inevitably 
the  switchboards  have  been 
deluged  with  calls. 
Non-collectors  are  fascinated  by 
our  field,  and  many  would  be 
receptive  to  taking  up  the  hobby 
— if  only  we  showed  them  the 
way. 

Much  good  work  is  already 
being  done  to  lure  non-collec- 
tors into  the  realm  of  coins. 
Columnists  such  as  Ed  Rochette 
of  the  Los  Angeles  Times 
Syndicate,  Don  Alpert  of  the 
Los  Angeles  Times,  Jed 
Stevenson  of  The  New  York 
Times  and  Roger  Boye  of  the 
Chicago  Tribune  are 
proselytizing  the  public  every 
week.  The  mass-market  books 
already  on  bookstore  shelves  are 
enticing  new  readers  --  and 
attracting  new  collectors 
every  day. 


Occasional  articles  do  turn 
up  from  time  to  time  in 
general-interest  periodicals. 
Recently,  for  example.  World 
Monitor,  a slick  international 
magazine,  carried  a story  by  Ed 
Reiter,  the  NLG’s  executive 
director,  on  the  need  for  more 
beautiful  U.S.  coin  designs. 

But,  while  these  books, 
columns  and  articles  have  been 
valuable,  they  haven’t  been 
sufficient  to  offset  the  rising 
tide  of  negative  publicity  or  to 
cultivate  thousands  of  people. 

We  need  more  books,  more 
columns,  more  articles  — and 
that’s  where  you  come  in. 

For  the  sake  of  our 

hobby/industry’s  future,  those  of 
us  with  the  talent  to  coin 

catchy  phrases  and  string 
together  well-constructed 
sentences  need  to  put  that 

talent  to  use  at  once.  In  a very 
real  sense,  coin  collecting  needs 
a good  public  relations  person 
right  now.  Better  yet,  it  needs 
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a whole  army  of  p-r  people. 

We  in  the  NLG  are  in  the 
best  position  to  fill  that  bill. 
And  we  have  every  incentive  to 
answer  the  call,  since  doing  so 
will  benefit  not  only 
numismatics  but  also  ourselves. 

Now  is  the  time  for 
action.  Won’t  you  help? 

Scott  Travers  is  a New 
York  City  coin  dealer  and 
prolific  writer. 

Newsletter  Publishing 
On  a Broken  Shoestring 

By  F.  Michael  Fazzari 

I was  flattered  to  be  asked 
by  the  NLG  Newsletter  Editor, 
David  Ganz,  to  write  a short 
article  for  this  publication.  I 
admire  the  talents  of  NLG 
members  and  have  saved 
several  "how  to"  articles 
dealing  with  writing  which 
have  appeared  in  these  pages. 
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Numismatic  News  delivers  the  news  first 


"There's  no  doubt  in  my  mind  that  NUMISMATIC  NEWS  delivers  the  new 
first.  Nine  times  out  of  ten,  I find  an  important  story  first  in  NUMISMATIC 
NEWS.  I've  been  a reader  for  20  years.  I subscribe  to  NUMISMATIC  NEWS 
because  it's  the  best  publication  in  the  field." 

Robert  Foppiano,  Missouri 
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Being  first  every  time  is  hard;  but  nine  out  of  ten  isn't  bad. 
NUMISMATIC  NEWS,  should  be  your  complete  hobby  weekly. 


That's  why 


In  NUMISMATIC  NEWS,  you  can  count  on  the  latest  news  first;  the 
hobby's  most  respected  value  guide,  "Coin  Market;"  the  field's  only  full-time 
Washington  Bureau  to  keep  you  on  top  of  vital  Mint  news;  the  hobby’s  most 
experienced  staff;  trustworthy  advertisers  who  deliver  what  they  promise;  and 
the  coin  industry's  most  complete  show  calendar.  Plus,  as  a special  bonus,  you'll 
receive  a FREE  classified  ad  every  week  as  a subscriber.  That's  a 5260  yearly 
value  that  more  than  pays  for  your  subscription  several  times  over. 
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David  suggested  the  article 
be  on  the  following  subject: 
writing  and  publishing  a 
newsletter!  The  first  rule  of 
successful  writing  is  to  write 
about  a topic  you  know;  but  I 
suspect  that  rule  #la  is  to  give 
your  editor  what  he  asks  for, 
even  though  you  know  very 
little  about  the  subject. 

Hopefully,  this  article  will 
entertain  and  at  the  same  time 
persuade  some  of  the  eminently 
qualified  NLG  members  to  write 
on  this  subject. 

Circumstances  conspired  to 
make  me  start  a newsletter 
dealing  predominately  with 
grading  and  authentication.  I 
know  the  subject  inside  and  out, 
though  I’m  always  learning 
more. 

In  January  1990,  when  I 
decided  to  devote  more  time  to 
writing  and  teaching  coin 
seminars,  I realized  that  I had 
become  an  "unknown"  in  the 
field  either  because  I was  too 
lazy  to  write  or  too  selfish  to 
share  information  with  my  peers. 

Only  longtime  dealers  and 
numismatists  knew  who  I was. 
I needed  to  get  my  "name"  out 
to  the  public.  I wrote  an 
insider’s  view  of  the  evolution 
of  grading.  It  was  a shock 
when  my  article  was  not 
published  by  the  numismatic 
press. 

While  director  of  a grading 
and  authentication  lab,  all  but 
one  of  the  editorials  or  articles 
I submitted  to  the  numismatic 
press  was  printed. 

I attribute  this  record  to 
the  fact  that  editors  have  a lot 
of  space  to  fill  every  week  and 
because  a former  associate,  who 
is  an  NLG  member,  revised  my 
crude  attempts  at  writing.  I 
felt  that,  because  of  its  content, 
it  might  be  "too  hot  to  handle", 


so  I decided  to  publish  it 
myself. 

Writing  is  fun  when  you  see 
your  ideas  in  print!  Based  on 
what  I have  learned  so  far,  I’ll 
offer  a few  tips  which  are 
probably  common  knowledge  to 
most  NLG  members  but  a little 
review  never  hurt  anyone. 

You  need  time  to  write.  I 
have  plenty  of  time,  but  I would 
rather  be  gainfully  employed. 
Such  is  the  coin  business  at  this 
time.  I find  that  if  I start 
writing  as  soon  as  I get  up  in 
the  morning,  I can  get  a few 
hours  work  done  before  my  belly 
rumbles  drown  out  the  fan  noise 
from  the  word  processor. 

I can’t  work  with  any 
background  noise  or  I don’t  get 
anything  done.  After  starting,  I 
can  take  a break  to  eat  because 
I’m  anxious  to  return  to  my 
writing.  This  routine  has 
become  a habit  and  I fell  guilty 
if  I don’t  write  every  day. 

Now  I can  confess  that  it  is 
2:19  AM  and  I made  the  mistake 
of  reading  David’s  letter  (again) 
just  before  I climbed  into  bed. 
I thought  I would  just  start  an 
outline  but... 

This  brings  me  to  another  tip. 
I am  learning  to  stop  what  I’m 
doing  when  ideas  start  flowing 
in  order  to  get  them  down,  even 
if  it  means  losing  some  sleep. 

Don’t  procrastinate.  This  is 
easy  to  say  but  I still  find  it 
hard  advice  to  follow.  I cannot 
tell  you  the  number  of  articles  I 
started  and  never  finished  only 
to  have  someone  else  write 
about  the  subject. 

I put  my  thoughts  down  as 
soon  as  I read  something.  I 
don’t  worry  about  corrections 
and  write  until  the  ideas  stop 
coming. 

Then  I store  the  article  to 
rewrite  and  correct  later. 


I’m  a perfectionist.  In  the 
past  I would  write  a few  pages,  ( 
stop,  rewrite  what  I had 
already  done,  stop,  rewrite  it 
again  - you  get  the  idea.  If  I 
never  finished  anything,  no  one 
could  say  my  work  was  bad! 

I write  while  I sit  on  my 
bed.  It’s  not  the  most 
comfortable  position,  but  I 
heard  that  Hugh  Hefner  got 
started  that  way  and  we  know 
how  big  his  empire  got  with  all 
his  fringe  benefits! 

One  day  I will  get  a 
proper  work  station.  I keep 
my  ideas  and  news  clippings  all 
over  the  floor  around  the  bed. 
Periodically,  I put  them  in 
some  form  of  order  or  the 
mess  gets  too  big  and  good 
ideas  get  lost.  It  helps  to 

make  up  "story  board  outlines" 
for  each  issue  so  that  I can 
see  what  I have  already 
published,  tie  articles  to 
previous  newsletters,  and  plan  j 
ahead. 

I find  that  editing  takes  a 
good  deal  of  time.  When  I 
review  an  article,  I try  to 
condense  every  thing  into  the 
shortest  number  of  words  to 
get  my  point  across  (I  try  to 
be  concise  — see  the 
difference).  Then  I try  to 
have  someone  else  proofread 
my  writing  after  I have  done 
it.  They  always  find  errors 
which  I overlook! 

The  main  problem  con- 
fronting a budding  publisher  is 
selling  subscriptions  and 
developing  a mailing  list.  I 
have  a tight  budget  which 
makes  it  hard. 

Anyone  with  a good 
product  who  can  afford  to  buy 
a current  mailing  list,  and 
advertise  heavily  in  the  numis- 
matic press,  can  sell  his 
writing.  . 
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Advertising  pays.  I have 
monitored  the  size  and 
frequency  of  ads  placed  by 
several  companies  and  have 
watched  them  become  larger  as 
the  companies  grow. 

So  far,  I have  only  placed 
ads  in  the  classifieds  and  can 
tell  you  that  this  method  is  very 
slow.  One  trade  paper  ran  a 
two  inch  by  five  inch  filler-type 
article  about  my  newsletter  and 
it  generated  fifty  times  the 
response  I have  received  from 
my  classified  ad  which  had  run 
for  the  previous  eight  months! 

Writing  a newsletter  is 
easy  compared  to  the  behind- 
the-scenes  work  which  is  very 
time  consuming.  It  helps  to  be 
a fast  typist.  I find  I am  half 
fast  — which  is  much  faster 
than  hunt  and  peck,  but  I still 
must  watch  the  keyboard. 

After  typing,  keeping  track 
of  the  mailing  list  is  the  most 


tedious  job.  My  word  processor 
does  not  alphabetize  names 
automatically  so  I must  do  it 
whenever  I add  new  subscribers 
or  merge  people  into  the 

inactive  list. 

I keep  everyone’s  name  who 
contacts  me  because  periodically 
I send  them  a copy  of  the  first 
page  of  the  latest  issue  with  a 
"look  what  you  missed  message" 
and  a subscription  form.  I have 
read  that  you  must  make 

contact  with  clients  at  least 
seven  times  before  most  will 
take  action.  This  opens  up  a 
whole  new  subject  — Direct 
Marketing.  Perhaps  that  will 

give  David  an  idea  for  another 
article.* 

It  takes  several  hours  to  do  a 
mailing.  The  more  money  you 
have,  the  less  time  you  need  to 
spend  because  you  can  have 
*Editor’s  note:  please  consider 
it  an  assignment. 
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envelopes  printed  with  your 
return  address  (I  must  stamp 
each  one);  have  the  newsletter 
folded  by  the  printer  (I  do  it 
by  hand);  apply  the  postage  by 
meter  (you  guessed  it,  I lick 
each  stamp  and  envelope  flap). 
Even  taking  the  mail  to  the 
post  office  is  a chore. 

When  the  publication  gets 
big  enough,  I plan  to  look  into 
bulk  mail  which  will  cut  my 
mailing  costs  in  half.  In 
addition,  I will  eventually  have 
printed  stationary  to  give  the 
total  package  a better  look. 

I warned  readers  that  my 
publication  would  not  be  "slick" 
or  "polished"  in  the  beginning 
but  the  information  it 
contained  would  be  tops!  I 
have  noticed  that  same  sort  of 
evolution  in  other  publications 
over  the  years. 

Because  of  a low  initial 
volume,  I xerox  my  newsletter 


Will  You  Be  Flying  to  a 
Numismatic  Convention 
in  1991? 

PAUL  WHITNAH’S 


offers  up  to  a 45%  discount 
on  selected  airline  fares.* 

For  reservation  or  information,  call  toll  free 

1-800-284-8215 

Office  Hours:  8 a.m.  - 6 p.m.  CST 
Monday-  Friday 

*Certain  restrictions  apply. 


We  are  a full  service  travel  agent 


on  nice  paper.  I was  amazed  at 
the  quality  of  the  results.  This 
method  is  much  more  expensive 
than  printing  but  it’s  faster. 
They  did  a screen  for  the 
photos  which  came  out  very 
well.  The  initial  printing  did 
not  last  long,  so  I ordered  a 
hundred  more.  These  also  went 
fast  so  I had  more  printed. 

It’s  a strain  on  the  budget, 
but  I have  since  learned  to 
print  more  copies  than  needed 
the  first  time.  If  the  product  is 
good,  people  will  want  it— 
especially  if  the  first  issue  is 
complimentary!  As  the  volume 
goes  up,  I will  print  the 
newsletter  rather  than  xerox  it. 

I chose  an  eight-page 
format  because  this  could  be 
printed  on  both  sides  of  8 X 17 
sheets  and  folded  in  the  middle. 
Unfortunately,  the  complete 
package  came  to  one  tenth  of 
an  ounce  over  the  first  class 
rate  so  postage  almost  doubled. 

The  plus  side  of  this  was  I 
could  fill  the  envelope  with  two 
or  three  flyers,  cards,  etc.  I 
have  used  this  to  advertise  my 
seminars,  offer  ANA 
memberships,  and  to  provide 
cards  for  trial  subscriptions  to 
hobby  publications.  When  the 
time  comes.  I’ll  be  able  to 
expand  my  newsletter  without 
additional  postage  by  adding  a 
center  page. 

One  thing  I wanted  to  give 
my  readers  was  a lot  of 
information  for  their  money.  I 
have  been  told  that  filling  pages 
with  words  without  much  white 
space  makes  a publication  look 
technical  and  uninviting  to  most 
people. 

A modern  computer  which 
will  give  me  control  of  different 
type  faces  will  help  to  make  my 
newsletter  more  professional 
looking  but  then  we  are  back  to 


the  bottom  line,  money. 

Would  I do  it  all  over  again? 
You  bet,  every  month!  It’s 
getting  easier  knowing  what  I’ve 
learned;  but  my  fantasy  would 
be  to  get  paid  for  writing,  and 
let  others  worry  about  the  rest 
of  it.  I’ll  bet  some  of  you  can 
relate  to  that! 

Skip  Fazzari,  a former  ANACS 
authenticator,  is  the  publisher, 
editor,  typist,  and  mailer  of  a 
marvelous  newsletter.  Insight  on 
Coinage,  which  is  published 
monthly  at  a cost  of  $95  per 
year.  His  address  is  PO  Box 
65494,  Washington  DC  20035. 

Covering  Numismatic 
Washington  As  Seen  from 
Capitol  Hill 

By  Burnett  Anderson 

There  is  no  more  satisfying 
activity  in  the  world  than 
collecting  coins  and  currency,  in 
my  opinion,  unless  it  is  writing 
about  them. 

And  in  writing  about  them, 
there  is  no  more  fascinating, 
kaleidoscopic,  and  in  some  ways 
challenging  vantage  point,  than 
the  nation’s  capital. 

It  is  exactly  10  years  since 
the  foresighted  Chester  L. 
Krause,  founder  of  what  is  now 
the  world’s  largest  hobby 
publishing  enterprise,  and 
President  Clifford  Mishler 
perceived  a need  to  have 
permanent  eyes  and  ears  in 
Washington. 

Just  retired  from  more  than 
thirty  years  in  the  foreign 
service  and  as  a foreign 
correspondent,  a very  modest 
collector  of  only  ten  years 
standing,  I was  available  to  give 
it  a try. 


Their  vision  was  more  than 
justified,  and  the  timing  was 
exquisite.  Within  weeks,  the 
16-month  legislative  battle  over 
the  first  major  modern 
commemorative  issue  had  been 
joined  — the  Los  Angeles 
Olympic  issue  of  1 983-84— 
and  the  George  Washington 
commemorative  half  dollar  had 
begun  its  tortuous  legislative 
journey  to  eventual  passage. 

A new  Republican 
administration  was  putting  a 
new  team  in  place.  One  of  its 
first  acts  was  to  kill  the  Susan 
B.  Anthony  dollar  and  re- 
organize the  Treasury;  Mint; 
Bureau  of  Engraving  & Printing 
hierarchical  structure. 

The  volume  of  coverage 
grew  by  leaps  and  bounds. 
From  the  start  there  was  no 
dearth  of  news  and  other 
topical  material,  and  it  soon 
climbed  to  a rate  of  as  much 
as  5,000  words  moving  out  of 
this  bureau  in  a busy  week. 
The  first  pieces  went  by  mail, 
then  telephone  dictation  took 
over  for  late  breaking  stories, 
then  by  a primitive  fax  (four 
minutes  for  a typewritten 
page),  then  by  computer  and 
modem,  and  now  by  high-tech 
facsimile  as  well.  Pictures 
usually  move  by  overnight 
express. 

Curiously,  although  we 
don’t  deal  in  state  secrets,  the 
news  is  not  that  easy  to 
gather.  The  beat  is  enormously 
fragmented  — like  the  world  of 
coin  collectors  and  dealers 
itself  — and  very  little  comes 
in  on  a platter. 

Weekly  coverage  of  the 
Mint,  Bureau  of  Engraving  & 
Printing,  and  the  congressional 
committees  dealing  with 
coinage  and  currency  are 
obvious.  But  it  takes  digging. 
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The  last  two  administrations 
have  been  less  than  readily 
forthcoming  to  the  press  and 
other  media,  and  reliable  sources 
have  had  to  be  developed  going 
well  beyond  the  public  affairs 
officers. 

Two  years  after  the  Krause 
Publications  initiative,  the 
industry  recognized  the 
importance  of  Washington 

representation  with  the  creation 
of  the  Industry  Council  on 

Tangible  Assets.  The  Gold  and 
Silver  Institutes  have  also 

become  regulars  on  the  weekly 
beat,  and  both  have  added 
greatly  to  the  running 
knowledge  of  what  goes  on  in 
our  specialized  world. 

While  coinage  looms  large 
on  the  horizon  of  readers  of 
this  publication,  inside  the 

Beltway,  as  inward  looking 
Washington  is  often  referred  to, 
the  numismatic  world  is  hardly  a 


bleep  on  the  radar. 

Rep.  Frank  Annunzio,  D-Ill., 
when  he  was  chairman  of  the 
House  Coinage  Subcommittee, 
said  it  neatly  at  a controversial 
hearing:  "On  a scale  of  national 
priorities  from  one  to  ten,  the 
question  of  new  coin  designs 
rates  zero."  Busy  people  must 
be  convinced  that  this  is  a large 
and  important  specialized  aud- 
ience, and  it  is  worth  their  time 
to  keep  that  constituency 
informed. 

Over  the  years  major 
numismatic  stories  have 
emerged,  and  will  continue  to 
surface,  from  a great  variety  of 
sources  that  must  be  watched: 
such  diverse  congressional 
committees  as  Foreign  Affairs 
(krugerrands),  Justice 
(counterfeiting).  Armed  Forces 
(silver  stockpiles  and  gold 
medals),  the  Supreme  Court 
(constitutionality  of  anti- 
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counterfeiting  laws),  the  Postal 
Service  Consumer  Protection 
Division  (fraud),  the  Federal 
Trade  Commission  (coin 
investment  laws),  the  Federal 
Reserve,  the  embassies  of  a 
number  of  foreign  countries 
(new  coinages  and  the  Coin  of 
the  Year  program),  the  Internal 
Revenue  Service  (dealer  report- 
ing), the  Secret  Service 
(counterfeiting  and  related 

matters)  to  name  the  most  ob- 
vious. 

The  number  and  variety  of 
places  in  Washington  from 
which  the  collector  can  be 
zapped  seems  endless. 

The  bureau  is  unique  in  its 
numismatic  focus,  there  is  none 
other  like  it  in  this  capital  or, 
to  my  knowledge,  any  other 
world  capital.  Happily,  this 

continuing  attention  has 
produced  a number  of 

satisfying  scoops:  we  broke 


re  offer  a courtesy  discount  to  all  members  on  books  and  subscriptions.  Call  Ms.  Chris  Karstedt  at  (603)  569-5095  for  details. 


Bowers  and  Merena  Galleries,  Inc. 
Box  1224,  Wolfeboro,  NH  03894 


to  the  Numismatic  Literary  Guild  for  its  wonderful  efforts  over  the 
years  in  promoting  numismatic  writing  and  publishing.  The  term 
“buy  the  book  before  the  coin”  is  certainly  one  of  the  best  pieces 
of  advice  ever  given. 

As  a leading  publisher  and  distributor  of  numismatic  books,  we  do 
our  best  to  “do  our  bit”  to  help  out  with  this  important  sector  of 
our  hobby. 


the  Los  Angeles  Olympic  story, 
the  changes  in  U.S.  currency 
about  to  take  effect  this  year, 
the  first  series  on  coin  and 
currency  collectors  in  a 
Communist  economy  (the  Soviet 
Union),  and  others. 

There  is  frequent  travel, 
domestic  and  foreign.  I cover 
more  than  a dozen  conventions 
annually  on  the  Middle  Atlantic 
seaboard,  but  other  major 
national  conventions  as  well.  I 
am  currently  planning  a 

numismatic  reporting  sortie  to 
Scandinavia,  followed  by  the 
June  Long  Beach  extravaganza 
and  the  big  ANA  100th 

Anniversary  Convention  in 
Chicago. 

For  a professional  writer 
there  is  one  more  great 

satisfaction.  Much  of  the 
reporting  is  evanescent,  this 
week’s  news,  but  it  is  also 
history.  I like  to  think  that 
fifty  or  seventy  five  years  from 
now  some  successor  will  want  to 
tell  the  full  story,  say,  of  the 
resumption  of  commemorative 
coinage  by  the  U.S.  after  a 
thirty  year  lapse.  My  files, 
with  first  hand  accounts,  quotes 
from  the  participants,  accounts 
of  the  infighting,  will  be  a 
unique  source,  and  more 
complete  than  any  other  possible 
combination  of  reports  and 
records. 

They  say  that  all  good 
Americans  go  to  Paris  when 
they  die.  That’s  not  quite  true: 
for  a modest  coin  collector, 
joining  the  hobby  to  a third 
career  got  me  to  my  reward  a 
little  early. 

Burnett  Anderson, 
Washington  Bureau  Chief  for 
Krause  Publications,  had  a long 
and  distinguished  career  in 
government  service  before 
picking  up  the  hobby  beat. 


where  he  serves  with 
distinction. 

W.W.T.S.  - ’ 

What  Is  It? 

By  Bill  Fivaz,  NLG 

If  you’re  sick  and  tired  of 
trying  to  cope  with  the  grading 
hassle  and  feel  about  ready  to 
chuck  the  whole  shootin’  match 
and  start  collecting  19th  century 
Peruvian  beer  bottle  caps 
(C/Nslabbed,  of  course!),  let  me 
try  to  convince  you  to  consider 
collecting  something  a little 
offbeat  (Peruvian  bottle  caps 
aren’t?!)  but  at  the  same  time 
very  accessible. 

If  you’re  a collector...I  mean 
really  a collector,  how  about 
assembling  a W.W.T.S.  ( World’s 
Worst  Type  Set)7  I started  this 
rather  bizarre  experience  about 
two  years  ago,  and  I gotta  tell 
you.  I’ve  had  an  absolute  ball\ 
The  idea  is,  as  the  title  implies, 
to  obtain  the  absolute  worst 
specimen  of  every  Type  of  U.S. 
coin  you  can  find.  Now, 
realizing  that  "worst",  like 
incest,  is  a relative  term,  you 
will  have  to  decide  early  on  if 
you  want  to  qualify  it  to  mean 
"worst"  by  virtue  of  wear  only, 
"worst"  by  damage  and/or  wear, 
"worst"  by  having  a hole  in  it, 
or  what. 

And  it’s  not  kosher  to 
"manufacture"  one  yourself  just 
to  fill  in  a hole  --  no  fair 
hammering  an  otherwise 
collectible  specimen  just  to 
render  it  "uncollectible"  for  your 
set.  The  coins  must  be  as  you 
find  them  in  junk  boxes,  cull 
corners,  or  even  in  circulation. 
(I’ll  have  to  admit,  I did  fudge 
a bit  on  the  1793  Half  Cent 
shown  later  in  this  article,  but 


I did  find  it  in  a junk  box.) 

You  haven’t  lived  until 
you’ve  seen  the  look  on  a 
dealer’s  face  when  you  ask  to 
see  his  "throw-away"  box  of 
dogs  and  then  reject  most  of 
them  because  they’re  "too 
nice."  It’s  fun  to  explain  to 
him  also  that  you’re  working 
on  a set  that  you  need  to 
downgrade , and  you  want  some 
"real  nice  bad  ones"  to  plug  in. 

My  collecting  M.O.  for  my 
set  is  that  any  type  of  wear  or 
damage  is  fair  game,  as  long  a 
you  can  tell  with  certainty 
what  type  is.  In  other  words, 
you  have  to  be  able  to  see  the 
arrows  and  date  on  a Liberty 
Seated  coin  for  that  opening, 
but  who  cares  if  a Barber  Half 
has  a date? 

Obviously,  the  earlier  Type 
will  be  very  tough  to  find,  but 
you’ll  soon  realize  that  the  late 
date  clad  coinage  is  equally  as 
scarce.  As  I said,  this  is 
collecting  in  its  purest  form, 
and  I guarantee  that  you’ll 
enjoy  the  heck  out  of  it  while 
at  the  same  time  satisfy  that 
savage  collector  instinct.  And 
you  won’t  have  to  spend  the 
kid’s  inheritance  to  put 
together  a presentable  (?!)  set 
of  these  "was  BU"  and  "once 
UNC"  beauties. 

I’ve  illustrated  a few  of  my 
"treasures"  with  this  article  for 
you  to  enjoy.  If  you  want  to 
"specialize"  and  concentrate  on 
a certain  series  like  Large 
Cents,  Commems  or  Indian 
Cents,  have  a go  at  it...it’s 
entirely  up  to  you. 

Happy  collecting,  and  I’ll 
look  for  your  exhibit  at  the 
1992  ANA! 

Bill  Fivaz,  the  " Candy  man,"  is 
a former  member  of  the  ANA 
Board  and  a two-time  winner 
of  the  ANA  medal  of  Merit. 
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NLG  CONVENTION  ACTIVITIES  REPORT  FROM  CHICAGO 


NLG’s  presence  at  the  Centennial  Convention  of  the  American  Numismatic  Association 
was  felt  in  at  least  two  key  ways.  First,  an  important  seminar  was  offered  to  all  NLG  members. 
Secondly,  the  annual  "Bash"  awarded  numerous  fine  writers  with  peer  recognition  of  their 
achievements. 

The  key  among  the  Award  was  the  "Clemy,"  named  after  the  first  Executive  Director 
of  the  Numismatic  Literary  Guild,  the  late  Clement  F.  Bailey.  The  Award  begun  in  1968,  is 
given  to  that  member  of  the  guild  determined  as  having  a good  sense  of  humor,  and 
representing  the  ideals  of  the  NLG  as  a good  writer,  editor,  publisher,  or  professional  in  the 
field.  Under  current  rules,  the  Board  of  Directors  nominate  a panel  of  four  or  five  individuals, 
and  last  year’s  winner  then  selects  the  new  Clemy  Award  winner. 

This  year’s  award  presented  by  NLG  editor  David  L.  Ganz,  (last  year’s  winner)  went  to 
Clifford  L.  Mishler,  former  editor,  and  now  Publisher  Emeritus  of  Numismatic  News,  for  his  life 
time  achievement  in  the  numismatic  field. 

"Besides  being  an  accomplished  writer  and  editor,  he  also  threw  a typewriter  farther 
than  anyone  in  NLG  annuals,"  Ganz  said  in  making  the  award  at  the  standing-room  only  bash. 

Mishler  was  speechless  at  the  receipt  of  the  honor,  and  joined  a distinguished  circle  of 
other  NLG  luminary  who  had  received  the  Clemy  Award. 

Originally,  it  took  someone  with  a really  good  sense  of  humor  to  win  the  Clemy,  since 
the  recipient  was  presented  with  an  antique  typewriter  weighing  approximately  60  pounds  and 
spray-painted  in  gold.  Fortunately,  the  typewriter  was  retired  a number  of  years  ago,  and  now 
resides  in  the  ANA  Museum  in  Colorado  Springs. 

This  year’s  annual  bash  also  resulted  in  the  presentation  of  a number  of  other  awards 
they  are  listed  in  the  company’s  storage  prepared  by  Barbara  Parrotto,  Asst.  Editor  of  the  NLG 
Newsletter. 

Other  highlights  of  the  Bash  this  year  included  a rendition  by  Ed  Reiter,  A capella,  of 
"The  Battle  Hymn  of  the  Republic"  written  by  him  in  his  typical  acerbic,  yet  loving  style.  Also 
performing:  the  great  Walter  Breen,  and  Scott  Travers  in  yet  another  rendition  of  the  Great 
Swami  routine  that  they  have  popularized  in  recent  years. 

NLG  Treasurer  Kay  Lenker  presented  her  annual  report,  and  advised  members  that  in 
light  of  the  re-publication  on  a regular  basis  of  the  NLG  Newsletter , dues  would  once  again  be 
collected  on  a regular  basis. 

Those  who  attended  earlier  in  the  week,  the  NLG  Symposium  of  writing  styles  were 
treated  to  three  impromptu  presentations  by  well-respected  journalist  and  publisher.  Facilitated 
by  Ed  Reiter,  NLG  Executive  Director,  and  Executive  Editor  of  COINage  magazine,  the  other 
participants  included  Beth  Deisher,  Editor  of  Coin  World , and  Arlyn  Seiber,  Editor  of 
Numismatic  News. 

The  purpose  was  to  discuss  general  writing  styles,  and  peculiarities  of  quirks  of  the 
various  publications.  Keystone  to  the  symposium  was  the  perceived  difficulty  in  writing  for 
a publication  which  is  high  on  specialization,  and  to  a certain  extent  presume  reader 
familiarity  with  the  field.  Each  of  the  participants  revealed  style  or  style  book  that  was  used 
by  their  respective  periodicals,  and  urged  writers  seeking  to  publish  in  the  field  to  have  a 
familiarity  with  this. 

Also  taking  place  at  the  Rosemont,  Illinois  Convention  meeting  of  the  American 
Numismatics  Association  was  an  early-morning  meeting  of  the  Board  of  Directors  of  the  NLG. 
They  elected  to  membership  a number  of  new  name  and  faces  about  whom  information  is 
found  later  in  this  issue. 
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1991  NUMISMATIC  LITERARY  GUILD  AWARDS 


THE  1991  CLEMY  AWARD:  Clifford  Mishler 

CLASS  I - BOOKS 

1)  BOOK  OF  THE  YEAR:  The  American  Numismatic  Association  Centennial  History.  Volumes  I and  II,  by  Q.  David  Bowers 

2)  BEST  SPECIALIZED  BOOK  IN: 

a)  United  States  Coins:  The  Error  Coin  Encyclopedia,  by  Arnold  Margolis 

b)  World  Coins:  Standard  Catalog  of  World  Coins.  18th  Edition,  by  Chester  L.  Krause  and  Clifford  Mishler;  Colin  R.  Bruce  II,  Editor 

(Krause  Publications) 

c)  U.S.  Paper  Money:  Standard  Catalog  of  National  Bank  Notes.  Second  Edition,  by  Dean  Oakes  and  John  Hickman  (Krause 

Publications) 

d)  World  paper  money:  Standard  Catalog  of  World  Paper  Money.  Sixth  Edition,  Volume  One,  by  Albert  Pick  and  Neil  Shafer;  Colin 

R.  Bruce  II,  Editor  (Krause  Publications) 

e)  Tokens  Si  Medals:  Bimetallic  Trade  Tokens  of  the  United  States,  by  David  E.  Schenkman 

f)  Numismatic  Investments:  Best  Buys  in  Rare  Coins;  What  Expert  Dealers  and  Collectors  Advise,  by  Donn  Pearlman  (Bonus  Books) 
CLASS  II  - A)  U.S.  COMMERCIAL  NUMISMATIC  MAGAZINES 

3)  BEST  ARTICLE  OR  SERIES  OF  ARTICLES: 

a)  Coins:  "Turning  a Profit  on  Day-1",  by  Deborah  Wiles,  Coins  Magazine 

b)  Tokens  Si  Medals:  "Coin  Stand-Ins,"  Parts  I and  II,  "Unofficial  Money,"  Richard  G.  Doty,  Nov.  and  Dec.,  1990-91,  COINage 

c)  Paper  Money:  "They  Papered  the  World,"  Gene  Hessler,  August,  1990,  COINage 

4)  BEST  COLUMN:  Ed  Reiter,  My  Two  Cents’  Worth,  COINage 

5)  BEST  ISSUE:  COINage.  August  1990,  James  L.  Miller,  Publisher 

CLASS  II  - B)  WORLD  COMMERCIAL  NUMISMATIC  MAGAZINES 

6)  BEST  ARTICLE  OR  SERIES  OF  ARTICLES: 

a)  Coins:  "Unedited  Variant  of  Maxentius  Suggests  a New  Name  for  Baths  of  Constantine,"  by  James  Meyer  in  The  Celator 

b)  "Jimmy  Bedford,"  by  Dick  Hanscome,  Coin  News.  England 

7)  BEST  COLUMN:  "What’s  Old,"  by  Harlan  J.  Berk,  World  Coin  News 

8)  BEST  ISSUE:  "The  Best  of  The  Celator,"  1990,  Wayne  G.  Sayles,  Editor 

CLASS  III  - NON-PROFIT  OR  CLUB  NUMISMATIC  MAGAZINES 

9)  BEST  ARTICLE:  "The  S.S.  Central  America:  Tragedy  and  Treasure,"  Walter  Breen  in  The  Numismatist 

10)  BEST  COLUMN:  "Coins  and  Collectors,"  Q.  David  Bowers,  in  The  Numismatist 

11)  BEST  ISSUE:  The  Numismatist.  April,  1991,  American  Numismatic  Association,  Publisher:  Barbara  Gregory 
CLASS  IV  - NUMISMATIC  NEWSPAPERS 

12)  BEST  SPOT  NEWS  STORY  OR  CONTINUING  COVERAGE  OF  DEVELOPING  STORY  IN  NUMISMATICS:  1990  no-S  cent, 
by  Alan  Herbert 

13)  BEST  ARTICLE  OR  SERIES  OF  ARTICLES: 

a)  Coins:  "Author  contends  black  lady  modeled  for  double  eagle,"  by  William  E.  Haganz,  Numismatic  News 

b)  Tokens  Si  Medals:  "Interlude  at  home  good  opportunity  to  clean  office,"  by  Clifford  Mishler,  Numismatic  News 

c)  Paper  Money:  "Artist  revives  art  of  drawing  bank  notes,"  February  1991,  by  Robert  R.  Van  Ryzin,  Bank  Note  Reporter 

14)  BEST  COLUMN:  "Opinion,"  by  Beth  Deisher,  Coin  World 

15)  BEST  ISSUE:  Coin  World.  Aug.  22,  1990,  Beth  Deisher,  Editor. 

CLASS  V - NON-NUMISMATIC  NEWSPAPERS 

16)  THE  MAURICE  M.  GOULD  AWARD:  "Coin  Roundup,"  Edward  C.  Rochette,  Los  Angeles  Times  Syndicate 
CLASS  VI  - AUCTION  CATALOGS 

17)  Stack’s  55th  Anniversary  Sale,  The  Allen  F.  Lovejoy  Collection,  Stack’s 
CLASS  VII  - COMMERCIAL  PUBLICATIONS 

18)  LEE  MARTIN  FOUNDER’S  AWARD:  "The  Rosen  Numismatic  Advisory,”  by  Maurice  H.  Rosen 
CLASS  VIII  - BEST  ALL  AROUND  PORTFOLIO 

19)  Robert  R.  Van  Ryzin 

CLASS  IX  - BEST  NLG  NEWSLETTER  ARTICLE 

20)  "Collector  Interview,"  by  William  Atkinson 

HONORABLE  MENTION: 

Gold  and  Kruger  Coins  of  South  Africa,  by  Eli  Levine  (South  African  Gold  Coin  Exchange). 

EXTRAORDINARY  EFFORT: 

Rare  Coin  Review.  Bowers  Si  Merena  Galleries,  Inc. 

Legacy  magazine,  Heritage  Capital  Corp.,  Steve  Ivy  and  Jim  Halperin,  publisher. 

CLEMENT  F.  BAILEY  MEMORIAL  AWARD: 

Ed  Kondratieff,  contributor  to  the  Celator. 

AWARD  OF  APPRECIATION  FOR  SERVICE: 

David  T.  Alexander,  for  eight  years  of  distinguished  service  as  Executive  Director  of  the  Numismatic  Literary  Guild. 
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Following  is  a list  of  new  members  whose  applications  have  been  approved  recently  by  the  NLG  Board  of  Directors.  We  welcome  one  and  mill 


Alfred  E.  Blythe  of  Bishop,  Calif.,  author  of  a soon-to-be  published  book  on  Seated  half  dimes  and 
a contributor  to  The  Gobrecht  Journal  and  Errorscope.  Sponsored  by  Bill  Fivaz. 

Davis  Burnett  Jr.  of  San  Antonio,  Texas,  author  of  "Half  Dollars  of  Colombia"  and  "Bolivia 
Proclamation  Coinage."  Sponsor:  Col.  Bill  Murray. 

Joseph  V.  Buzanowski  of  Torrance,  Calif.,  marketing  director  of  Continental  Coin  Corp.  and  author 
of  numerous  numismatic  articles.  Sponsored  by  Mel  Wacks. 

Lance  Campbell  of  Mary  Esther,  Fla.,  author  of  "Prisoner  of  War  and  Concentration  Camp  Money 
of  the  20th  Century"  and  contributor  to  Coin  World , Bank  Note  Reporter,  World  Coin  News  and  the  IBNS 
Journal.  Sponsor:  Carlton  "Fred"  Schwan. 

Helen  L.  Carmody  of  Huntington  Beach,  Calif.,  president  of  O’Carmody’s  Coins  and  a contributor 
to  Numismatic  News , The  Commemorative  Trail,  The  NASC  Quarterly,  Calcoin  News  and  NCNA  Heads  and 
Tales.  Sponsored  by  Kay  Lenker. 

Christopher  T.  Connell  of  Brick  Township,  N.J.,  editor  of  Ocean  County  (NJ)  Coin  Club  SAND 
Dollar,  contributor  to  The  Numismatist  and  New  Jersey  Numismatic  Journal.  Sponsor:  Barbara  Gregory. 

Allan  Davisson  of  Cold  Spring,  Minn.,  author  of  several  books  on  coins  and  tokens  and  a 
contributor  to  World  Coin  News  and  The  Celator.  Sponsored  by  Kay  Lenker. 

Lance  A.  Dohe  of  San  Diego,  a contributor  to  Coin  World,  Numismatic  News,  Error  Trends  Coin 
Magazine  and  the  TNA  News.  Sponsored  by  Kay  Lenker. 

Martin  T.  Gengerke  of  Woodside,  N.Y.,  a cataloger  for  Stack’s  and  author  of  "American  Numismatic 
Auctions"  and  "U.S.  Paper  Money  Records."  Sponsor:  David  T.  Alexander. 

John  W.  Highfill  of  Broken  Arrow,  Okla.,  president  of  Oklahoma  Federated  Gold  & Numismatics 
Inc.  and  publisher  of  an  upcoming  book  on  U.S.  silver  dollars.  Sponsors:  Leroy  Van  Allen  and  Bill  Fivaz. 

Michael  J.  Hodder  of  Wolfeboro,  N.H.,  director  of  research  for  Bowers  and  Merena,  author  of 
several  books  and  a contributor  to  The  Numismatist,  Coin  World  and  Numismatic  News. 

Stanford  M.  "Mac"  Kennady  of  Austin,  Texas,  former  president  of  the  Texas  Numismatic 
Association  and  author  of  "Recollections  of  Early  Texas  Numismatic  Association  Years,"  which  was 
published  in  a special  Texas  sesquicentennial  program  in  1986.  Sponsored  by  Ray  Whyborn. 

Robert  Korver  of  Torrance,  Calif.,  director  of  marketing  f or  the  Coin  Dealer  Newsletter  and  author 
of  numerous  articles  for  that  publication.  Sponsored  by  Q.  David  Bowers. 

Barry  Krause  of  Van  Nuys,  Calif.,  a full-time  free-lance  writer  who  has  contributed  articles  to  The 
Numismatist,  Coin  World  and  Coins.  Sponsored  by  Ed  Reiter. 

Susan  L.  Maltby  of  Toronto,  author  of  a monthly  column  in  Coin  World  entitled  "Saving  Money." 
Sponsored  by  E.B.  Fanning. 

Charles  A.  McKay  of  Rochester,  N.Y.,  a free-lance  writer  whose  work  has  appeared  in  Numismatic 
News,  COINage  and  Coins.  Sponsored  by  Ed  Reiter. 

Randall  Jack  Moore  of  La  Jolla,  Calif.,  owner  of  The  Numismatic  Directory,  assistant  editor  of  The 
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Commemorative  Trail  and  a contributor  to  the  NASC  Journal.  Sponsored  by  Kay  Lenker. 

Joel  J.  Orosz  of  Kalamazoo,  Mich.,  author  of  "The  Eagle  That  Is  Forgotten:  Pierre  Eugene  Du 
Simitiere,  Founding  Father  of  American  Numismatics."  Sponsored  by  Q.  David  Bowers. 

Jesse  M.  Patrick  of  Santa  Rosa,  Calif.,  proprietor  of  the  Patrick  Mint  and  a contributor  to  The 
Numismatist  and  Penny  Wise. 

Michael  G.  Payton  of  Merriam,  Kan.,  former  editor  and  publisher  of  Bank  Note  Trader  and  a 
contributor  to  the  IBNS  Journal.  Sponsored  by  Joseph  E.  Boling. 

Michael  G.  Pfefferkorn  Sr.  of  St.  Louis,  co-author  of  "Chits,  Chiselers  and  Funny  Money,"  a history 
of  sales  tax  tokens;  founder  and  former  editor  of  the  Missouri  Journal  of  Numismatics  and  a contributor 
to  the  TAMS  Journal  and  Tax  Token  Tally.  Sponsored  by  Robert  D.  Leonard  Jr. 

Marilyn  A.  Reback  of  Colorado  Springs,  Colo.,  associate  editor  of  The  Numismatist , managing  editor 
of  First  Strike  and  contributor  of  numismatic  information  to  the  Americana  Annual / Encyclopedia  Year 
Book.  Sponsored  by  Barbara  Gregory. 

Art  Rubino  of  Santa  Fe,  N.M.,  proprietor  of  Numismatic  Arts  of  Santa  Fe  and  author  of  a number 
of  numismatic  catalogs.  Sponsored  by  David  L.  Ganz. 

Steven  Andrew  Sayles  of  Lodi,  Wis.,  associate  editor  of  The  Celator.  Sponsored  by  his  father,  Wayne 
G.  Sayles,  editor  and  publisher  of  The  Celator. 

Michael  Sedgwick  of  Milbrook,  N.Y.,  U.S.  press  liaison  for  the  British  Royal  Mint  and  author  of 
hundreds  of  press  releases  on  BRM  programs  and  activities.  Sponsored  by  Ed  Reiter. 

James  A.  Simek  of  Westchester,  111.,  proprietor  of  NumisGraphic  Enterprises,  photographer  for 
numerous  coin  auction  catalogs  and  a contributor  to  The  Numismatist,  Coin  World,  Numismatic  News  and 
the  World  Book  Encyclopedia.  Sponsored  by  Donn  Pearlman. 

Albert  C.  "Bo"  Smith  III  of  Waupaca,  Wis.,  publisher  of  Krause  Publications  in  Iola,  Wis.  Sponsored 
by  David  C.  Harper. 

Jed  Stevenson  of  New  York  City,  author  of  the  weekly  coin  column  in  The  New  York  Times. 
Sponsored  by  David  T.  Alexander  and  Mel  Wacks. 

Kari  Stone  of  Ventura,  Calif.,  managing  editor  of  COINage  and  author  of  numerous  articles  in  that 
publication.  Sponsored  by  Jim  Miller. 

Frank  E.  Van  Valen  of  Wolfeboro,  N.H.,  associate  auction  director  for  Auctions  by  Bowers  and 
Merena  Inc.  and  a contributor  to  The  Numismatist,  The  Gobrecht  Journal , the  New  Jersey  Numismatic  Journal 
and  Rare  Coin  Review.  Sponsored  by  Q.  David  Bowers. 

Anthony  P.  Vigliotta  of  Winter  Park,  Fla.,  a regular  contributor  to  FUNTopics  who  also  contributes 
to  Coin  World,  Numismatic  News,  First  Strike  and  Error  Coin  Trends  Magazine.  Sponsor:  David  C.  Harper. 

William  B.  Warden  of  New  Hope,  Pa.,  president  and  owner  of  W.B.  Warden  & Co.  Classical 
Numismatics  and  a contributor  to  the  Journal  of  Numismatic  Fine  Arts  and  the  Seaby  Coin  & Medal  Bulletin. 
Sponsored  by  Bill  Spenglcr. 

Kerry  K.  Wetterstrom  of  Quarryville,  Pa.,  auction  director  for  Classical  Numismatic  Auctions  Ltd. 
and  author  of  numerous  catalogs  for  that  firm.  Sponsored  by  David  T.  Alexander. 
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When  Talent 
Meant  Money 

By  Martha  Stevenson,  NLG 

One  usually  thinks  of  talent  as  a natural 
or  acquired  ability  such  as  that  possessed  by 
writers,  artists,  and  performers.  With  luck  and 
perseverance  these  people  with  talent  usually 
make  money. 

Those  familiar  with  the  Bible  will 
remember  the  parable  of  the  talents  in  Matthew 
25:14-30  wherein  a wealthy  man  had  to  leave 
the  country  and  left  his  talents  to  three  slaves 
to  use  or  invest  according  to  the  slave’s 
judgement. 

Upon  his  return,  the  master  expected  an 
accounting  of  his  talents.  Two  of  the  slaves 
invested  the  talents  entrusted  to  them  and 

doubled  their  value;  the  third  buried  his,  so  had 
only  the  one  talent  to  return  to  his  master. 

Today’s  definition  of  "turning  one’s  talents  into 
money"  had  its  origin  in  this  Biblical  passage. 

The  ancient  and  original  meaning  of  talent 
was  money.  The  Hebrews,  Babylonians,  Greeks 
and  Romans  used  talents  as  a means  of 

transacting  business.  Before  the  8th  Century 
B.C.,  coinage  was  in  its  infancy  and  talents-- 
the  least  of  which  weighed  57  pounds  — varied 
in  value  from  country  to  country. 

The  talent  was  never  struck,  because  no 

coin  weighing  57  pounds  was  practical  and 
because  it  could  not  be  carried  around.  A 
merchant  had  to  keep  small  talents  on  hand  to 
make  change  for  the  customer  who  also  had  to 
have  "small  change"  with  him  if  business  was  to 
be  conducted.  For  example,  the  Greek  Attic 
silver  weighed  57  pounds  while  the  Aeginetian 
standard  weighed  83  pounds. 

The  ancient  Hebrew  weight  of  the  silver 
talent  was  equal  to  3,000  shekels  in  silver  or 
about  $1,800  in  United  States  currency.  The 
Greek  talent  was  worth  about  $1,000  in  U.S. 
dollars.  The  gold  talent  had  different  weights 
and  values  in  different  places.  The  Roman 
great  talent  was  worth  about  $480  while  the 
little  talent  was  worth  about  $363. 

Is  there  among  us  a reader  of  historical 
and/or  adventure  novels  who  does  not  remember 
Ben  Hur  by  Lew  Wallace?...Or  a movie  buff  who 
couldn’t  describe  the  chariot  race  in  the  movie 
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version.  The  author  wrote, 
"One  or  more  talents  were  bet 
on  each  chariot  race...."  And 
the  rich  Romans  wagered  their 
talents  on  the  talents  of  their 
favorite  chariot  racer. 


References:  Holy  Bible  (King 

James  Version);  Facts  and 
Fictions  About  Coins  by  Leon 
Lindheim;  Encyclopedia 
Britannica;  Encyclopedia  of 
Weights  and  Measures;  World 
Book  Encyclopedia 


Martha  Stevenson  of 
Richton  Park , Illinois,  is  a 
longtime  NLG  member  and 
freelance  writer. 

School  Days 

By  Lee  Martin,  NLG 

I am  a bookie! 

Not  the  kind  that  accepts 
bets  but  the  reader  who  visits 
sources  of  supply  whenever  they 
feature  sales.  Our  local  library 
uses  discarded  books  as  a main 
revenue  source. 

Few  treasures  are  offered 
but  every  once  in  awhile  I 
stumble  across  something  that 
really  interests  me. 

One  book  I purchased. 
Writing  and  Selling  Feature 
Articles  is  dated  1939  but  the 
advice  is  still  interesting.  It 
was  used  by  a university  during 
a journalism  course. 

Some  of  the  qualifications 
listed  for  a writer  to  be 
successful  include  "Sincerity  and 
Enthusiasm";  also  on  the 
character  list  is  "Curiosity, 
Being  a Careful  Thinker  and 
Knowing  the  Marketplace."  The 
latter  has  little  to  do  with 
character  but  it  is  an  obvious 
asset. 

I especially  liked  the 


portion  which  stressed  "Writers 
must  use  business  like  methods." 

In  that  area  the  author 
pointed  a finger  at  those  who 
wait  until  the  mood  for  writing 
strikes.  Anyone  afraid  of  a 
rejection  slip  should  not  start  as 
it  is  hard  to  avoid  an  occasional 
"Thanks  but  no  thanks." 

Keeping  files  is  important. 
Subjects  worth  investigation, 
copies  of  articles  completed 
(this  was  before  computer  discs 
solved  that  problem),  and 
keeping  financial  data  all  fall 
into  the  writer’s  responsibility 
category. 

Rules  for  failure  include  "Not 
understanding  the  type  of 
material  editors  require  for  a 
specific  publication."  Of  course, 
all  Guild  members  do  not  have 
that  barrier.  (We  are  all 
experts,  aren’t  we!) 

Prior  to  computers,  spelling 
was  a problem.  Now  spelling 
and  grammar  checkers  exist  but 
the  best  software  programs  can’t 
create  ideas  or  totally  resolve 
research  headaches.  On  the 
horizon  is  the  CD  which  will 
include  entire  encyclopedias. 

Speaking  of  research  sources, 
Guild  members  will  benefit  if 
they  contact  other  members. 
Won’t  it  be  nice  when  the  Guild 
produces  a roster  detailing 
members  interests  and 
specialties! 

But  back  to  the  book.... 
"Successful  writers  can  help  sell 
an  article  by  including  clear 
photos  or  artwork."  Not  too 
short  or  too  long  copy  always 
makes  it  easy  for  the  editor. 
Keep  him  or  her  happy  and 
assignments  will  follow. 

Of  course,  this  advice  isn’t  of 
much  value  to  the  pros  who 
form  the  Guild.  "The  worst  vice 
is  advice"  may  be  a tried  and 
very  true  quite,  yet  I like  the 


comedian’s  statement  of  "Try 
it,  it  couldn’t  hurt!" 


Lee  Martin,  NLG’s  first 
Executive  Director,  has  been  a 
free  lance  writer  in  the  coin 
field  for  more  than  SO  years. 

Writing  for 

Numismatic  Neophytes 

By  Colonel  Bilf  Murray,  NLG 

NLG  Newsletter  editor, 
David  Ganz,  asked  me  to 
submit  an  article  on  writing  for 
beginners,  or  what  we  might 
call  numismatic  neophytes. 

Numismatic  neophytes  are 
not  young  numismatists  - at 
least  not  necessarily.  My  Coin 
World  column,  "New-mismatist," 
is  for  beginners  of  all  ages. 
The  column  was  conceived 
because  my  interest  in 
numismatics  came  a bit  more 
than  a year  before  I retired, 
and  I saw  nothing  in  the 
numismatic  press  which 
regularly  met  the  need  for 
newcomers  to  the  hobby.  (I 
don’t  think  numismatics  was 
referred  to  as  an  industry  yet.) 

In  any  case,  in  1972  at  the 
ANA  convention  in  New 
Orleans  I discussed  the  subject 
with  Russ  Rulau,  then  editor  of 
the  Numismatic  Scrapbook.  He 
said,  "Send  me  some  sample 
columns." 

I did,  but  it  wasn’t  until 
1974  that  the  column  appeared 
for  the  first  time.  With  the 
demise  of  the  Scrapbook , the 
"New-mismatist"  was  picked  up 
for  publication  in  Coin  World 
where  it  has  continued  till  the 
present. 

What  makes  writing  for 
beginners  any  different  from 
writing  for  experts? 
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Considering  grammar,  sentence 
structure,  rhetoric  — all  that 
stuff  - no  difference  exists. 
Follow  rules  for  good  writing. 
I assume,  I hope  correctly,  that 
all  NLG  members  are  familiar 
with  the  little  book.  The 
Elements  of  Style , by  William 
Strunk,  Jr.,  and  E.B.  White.  My 
paperback  copy  has  $2.75  printed 
on  the  cover.  I suppose  it’s 
twenty  years  old,  so  if  you  go 
to  buy  one  now,  expect  to  pay  a 
bit  more.  You  may  have 
another  style  manual  which  you 
like  better.  Fine.  Use  it. 
Apply  its  principles  in  your 
writing.  When  writing  for 
beginners,  or  any  one  else,  good 
writing  should  always  be  your 
goal. 

Apply  the  Infantry  KISS 
adage,  "Keep  it  simple,  stupid," 
but  never,  ever,  talk  down  to 
your  audience  (readers).  On  the 
other  hand,  make  no  attempt  to 


impress  readers  with  your 
expertise,  knowledge,  vocabulary 
or  writing  skill.  Use  simple, 
straightforward  language.  Don’t 


utilize  utilize 
utilize  use." 

when 

you 

can 

Like  every 

other 

field 

of 

endeavor,  numismatics 

has 

developed  its 

own 

particular 

argot  which 

you 

must 

use. 

Recognize, 

however, 

that 

newcomers  to  the  hobby  may 
not  know  all,  or  any,  of  the 
lingo  of  numismatics.  When 
writing  for  beginners,  accept  the 
responsibility  to  educate  them 
not  dazzle  them.  Use 

numismatic  jargon  to  your 
heart’s  content,  but  define  it  as 
you  go  along. 

Recall  your  entrance  into 
numismatics.  What  did  the 
following  mean  to  you?  Billon, 
bingle  and  bit?  How  about 
pattern,  piefort  and  planchet? 
Or  Janvier,  jeton  and  jugate? 
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Or  shinplaster,  slider  and  slug? 

Consider  abbreviations: 
You’ve  got  FUN  and  SIN;  NOW 
— not  directions  for  action  but 
the  names  of  numismatic 
organizations  (Florida, 
International  and  Wisconsin). 
Then  there’s  ANS,  ANS  and 
ANS  (Australia,  Arkansas  and 
American).  Look  at  some 
examples  of  abbreviations  other 
than  organizations:  obv,  rev, 
prf,  HTT,  CWT,  and  of  course, 
G-4,  VG-8,  F-12,  WF-45  (really 
should  be  EF-45)  and  MS-70. 
Abbreviations  often  deserve 
translation  for  the  old-timer, 
but  certainly  the  beginner 
deserves,  needs,  to  know  who 
or  what  you  are  writing  about. 

Be  accurate.  The  printed 
word  becomes  gospel  to  many 
of  us.  It  shouldn’t,  but  it 
often  happens  that  way.  Don’t 
you  be  guilty  of  leading  your 
readers  astray.  If  you  write 


AT  INTRODUCTORY  SAVINGS! 


Act  now  and  get  the  most  complete,  most  authoritative  and  most  timely  news  available 
hobbywide  at  Special  Introductory  Savings.  Save  over  $19  (or  77%)  off  the  regular 
newsstand  price. 

A 1 3-WEEK  INTRODUCTORY  SUBSCRIPTION. . . 
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(New  subscribers  only.) 


Name 
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City/State/Zip  60D92H 

(Offer  good  in  U.S.  only.) 


□ Payment  enclosed.  (Mail  in  envelope. 

Ixxry  we  can  not  bill  at  this  introductory 
rate. 

FILL  OUT  AND  MAIL  TODAY! 

Coin  World 

P.O.  Box  4315,  Sidney,  OH  45365 


for  newcomers  to  the  hobby, 
you  may  be  presenting  a subject 
for  the  first  time  to  your 
reader.  What  you  have  written 
will  likely  be  remembered  as 
fact.  Be  sure  it  is.  When 
referring  to  my  column,  I often 
say,  "I’m  a popularizer,  and  I 
deal  in  platitudes." 

In  fact,  often  in  the  middle 
of  composing  one  of  those  short 
articles,  I put  something  on  the 
computer  screen,  and  the 
thought  strikes  me,  "Is  that  so?" 

If  that  happens  to  you, 
maintain  your  integrity  by 
checking  it  out.  A publication 
deadline  may  preclude  your 
research  from  being  completely 
satisfactory.  In  that  case, 
rewrite,  or  if  you  can  quote  an 
authority,  do  so.  "Walter  Breen 
says  ...,"  or  "Q.  David  Bowers 
tells  us  in  his  book  ..." 

For  your  benefit  and  future 
reference,  don’t  forget  to  com- 
plete that  research  before  the 
subject  must  be  addressed  again. 

About  quoting  experts.  As 
long  as  you  don’t  harangue  your 
readers  with  numerous,  long 
dissertations,  good  quotes  can 
liven  up  your  prose  and  provide 
added  authority  to  your  writing. 
Offering  references  and  giving 
names  and  addresses  of 
pertinent  organizations  may 
entice  the  beginner  to  dig 
deeper  into  the  subject. 

Numismatic  neophytes 
deserve  good  writing  aimed  at 
them,  but  you  need  no  special 
writing  skill  — writing  skill, 
yes,  special,  no. 


Col.  Bill  Murray,  the  Coin  World 
columnist,  now  resides  in  San 
Antonio,  Texas.  He  and  his 
wife,  Jean,  attended  the  ANA 
Centennial  Convention  in 
Chicago  where  he  was  awarded 
the  ANA  Medal  of  Merit. 


How  to  Write 
A Newsletter 

By  Donald  H.  Kagin 

I made  the  mistake  the  other 
day  of  calling  my  friend  and 
fellow  NLG  member  (for  almost 
20  years)  David  Ganz.  I did  not 
realize  he  had  taken  over  the 
helm  of  editor  of  this  newsletter 
and  within  two  minutes  of  our 
conversation  I was  drafted  into 
writing  this  how  to  article.  In 
David’s  inimitable  way,  not  only 
was  I assigned  a topic  but  I also 
was  told  how  long  it  was  to  be 
and  how  much  time  I had  to 
write  it.  I’m  certain  if  I had 
stayed  on  the  line  longer  I 
would  have  known  how  many 
paragraphs,  sentences  and 
punctuation  marks  to  use. 

The  first  thing  I would 
suggest  in  writing  a newsletter 
is  that  you  have  to  make  a 
commitment.  Every  month  (or 
whatever  period  you  decide)  you 
have  to  come  up  with  something 
new,  timely  and  interesting. 
Subscribers  do  not  care  if  you 
are  sick  or  want  to  vacation 
with  your  family,  the  newsletter 
must  be  produced  at  what  ever 
intervals  you  have  committed. 
Be  certain  that  you  set  aside 
enough  time  to  research,  write 
and  produce  your  newsletter. 

There  is  tremendous  com- 
petition in  this  field  so  you 
must  present  something 
different.  Find  a particular 
niche  and  then  remember  to  say 
something  that  is  going  to  be 
worth  what  potential  sub- 
scribers are  going  to  pay,  e.g. 
Rare  coin  market  timing  or  How 
to  make  money  in  rare  coins. 

Develop  a particular  style  of 
writing.  Is  your  newsletter 
going  to  be  mainly  informative, 


provide  stories,  rely  heavily  on 
interviews  or  be  anecdotal. 

What  will  your  format  be? 
Will  you  have  standard  features 
apropos  to  your  theme  or 
niche?  Are  you  going  to 
interview  a new  personality 
each  month  or  present  a 
provocative  thought  or  topic. 
It  may  be  these  features  which 
keep  your  new  subscribers 
looking  forward  to  the  next 
issues. 

It  is  very  important  in  the 
newsletter  business  to  be 
credible.  If  you  make  wild 
statements  just  to  be 
provocative  they  may  haunt  you 
later.  Be  exceptionally  clear 
which  statements  you  make  are 
fact  and  which  opinion.  Much 
of  a newsletter  is  opinion; 
after  all  no  one  is  going  to 
pay  you  just  to  repeat  the 
news.  But  credible  opinion  is 
based  on  a good  foundation  of 
facts. 

Be  consistent.  Do  not 
state  something  and  then 
contradict  it  later.  And  do  not 
try  to  hide  mistakes.  We  all 
make  them,  so  be  up  front 
about  it.  If  you  thought 
inflation  was  going  to  drive 
coin  prices  up  50%  in  one  year, 
and  prices  dropped  instead, 
admit  it.  Explain  why  your 
predictions  were  off.  Your 
clients  will  appreciate  your 
candor.  Of  course  if  you  make 
too  many  wrong  predictions  you 
are  likely  to  lose  your  clients- 
- and  you  should.  So  be 
prepared  to  do  your  homework 
and  get  it  right. 

Be  honest.  Avoid  conflicts 
of  interest.  If  you  are  a coin 
dealer  and  carry  inventory,  and 
your  newsletter  gives  advise  on 
what  to  purchase,  reveal  your 
situation.  If  what  you  own  in 
stock  is  not  what  you  should 
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be  recommending  at  a particular 
time,  be  very  careful  about 
where  your  priorities  lie. 

If  you  intend  to  report  some 
important  news  always  get 
confirmation.  If  you  hear  a 
rumor,  take  it  with  a great  deal 
of  skepticism.  Talk  directly  to 
the  primary  source. 

Listen  to  others.  To  make  a 
good  informed  judgement  you 
need  to  do  far  more  listening 
than  writing.  By  conversing 
with  others,  you  will  get  many 
new  ideas  for  your  newsletter. 

Besides  time,  you  need  to 
make  a commitment  of  funds  to 
properly  publish  and  market 
your  newsletter.  The  use  of  a 
word  processor,  printer,  modem 
to  transfer  data,  publisher, 
mailing  fees,  and  800  telephone 
number  hot  line  all  cost  money. 
It  will  be  awhile  before  you  can 
make  up  these  costs. 

Do  not  ignore  the  marketing 


of  your  news-  letter.  No  matter 
how  good  it  is  you  have  to  get 
people  to  read  it.  That  may 
take  some  extra  seed  money 
and/or  guarantees.  You  should 
offer  unconditional  satisfaction 
or  a complete  refund.  I go  one 
step  further  and  guarantee  that 
my  subscribers  will  make  money 
using  my  advice  or  the 
subscription  is  free.  If  you 
choose  to  do  that,  be  prepared 
for  any  financial  burden  this 
may  cause  in  the  future. 

Price  your  newsletter 
competitively  but  not  too 
cheaply.  If  you  do  not  value 
your  own  work  enough  to 
charge  a meaningful  rate  ($65- 
$100/yr  for  an  8-10  page 
monthly)  then  no  one  else  will 
believe  it  is  worth  much  either. 

I’m  sure  there  are  a few  other 
things  to  do  or  not  to  do,  but  I 
am  approaching  my  allotted 
length.  So  anyone  wishing 
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additional  information  should 
feel  free  to  call  me  (415-435- 
2601).  And  David,  I’ll  write  to 
you  next  time. 

Dr.  Donald  H.  Kagin  has  a 
Ph.D.  in  Numismatics  and  is  a 
respected  coin  dealer  and 
longtime  writer. 

Quips  and  Quotes 

By  Lee  Martin,  NLG 

I have  often  thought  that 
Ben  Franklin  and  Abraham 
Lincoln  must  have  been  too 
busy  to  do  anything  but  recite 
profound  ideas  and  quips.  I 
wish  that  I had  been  able  to 
create  this  masterpiece.  "He 
that  hath  a trade  hath  an 
estate."  Obviously  Ben  was 
talking  about  the  writing 
profession. 

Lincoln  had  books  written 
about  his  quotes.  One  writer 
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said  he  made  a living  making  up 
statements  that  Lincoln  might 
have  said  at  one  time  or 
another. 

Shakespeare  may  have  been 
a busy  writer  but  he  is  quoted 
as  much  as  the  other  immortals. 
"Can  one  desire  too  much  of  a 
good  thing?"  and  "We  have  seen 
better  days"  are  his.  I’m  not 
sure  why  the  last  statement 
merited  being  classified  as 
something  special.  I have  said 
the  same  thing  but  I think  it 
was  in  other  words,  "Business 
sure  is  lousy!"  comes  to  mind. 

Henry  Clay  said,  "I’d 
rather  be  right  than  president." 
That  was  before  the  Watergate 
problem  but  he  had  the  right 
idea. 

"To  have  what  we  want  is 
riches,  but  to  be  able  to  do 
without  is  power,"  was  said  by 
John  Foster.  I guess  many  of 
us  are  very  powerful! 

Andrew  Carnegie  was  a 
philanthropist  who  said  "Public 
sentiment  will  come  to  be,  that 
the  man  who  dies  rich  dies 
disgraced."  It’s  nice  to  know 
most  of  us  will  not  have  to  face 
that  situation.  I like  Johnson’s 
idea,  "The  two  most  engaging 
powers  of  an  author  are  to 
make  new  things  familiar  and 
familiar  things  new."  We  call 
that  research  and  rewriting. 

Disraeli  was  kind  to 
cheaters  with  his  "Plagiarists 
have,  at  least,  the  merit  of 
preservation."  The  man  who 
always  appeared  to  be  scratching 
his  chest  in  portraits  spoke 
from  Elba  and  said,  "There  are 
only  two  powers  in  the  world, 
the  sword  and  the  pen;  and  in 
the  end  the  former  is  always 
conquered."  I’m  sure  the  recent 
war  illustrated  that  the  press 
could  have  won  the  war  by 
sheer  numbers. 


Time  to  close  with  a quote  by 
Byron  which  reading  this  article 
might  have  generated.  "...too 
bad  a poor  wretch  can  be 
punished  for  stealing  your 
handkerchief  or  gloves  but  no 
punishment  can  be  inflicted  on 
those  who  steal  your  time,  and 
with  it  your  temper  and 
patience,  as  well  as  the  bright 
thoughts  that  might  have 
entered  your  mind,  if  they  had 
not  been  frightened  away  by  the 
bore." 

Slabbing  Currency... 

Is  It  True? 

By  Yasha  Beresiner 

As  a paper  money  man,  I find 
myself  completely  outside  the 
realm  of  the  coin  industry.  The 
word  "industry"  is  certainly 
carefully  chosen  within  the 
context  of  this  brief  last 
commentary. 

I was  amazed,  during  the  ANA 
convention,  at  the  frequency 
with  which  the  coin  investor 
came  into  conversation.  It  was 
clearly  in  relation  to  high 
quality  coinage  and  guarantee 
grading  that  investors  were 
mentioned  and  as  such  conver- 
sations continued,  the  exclusion 
of  the  ordinary  collector— 
those  guys  who  actually  have 
fun  collecting  — became  an 
increasingly  more  apparent 
omission. 

It  was  here  that  this  matter 
of  "slabbing"  took  on  its  true 
significance.  The  total  purpose 
of  "slabbing"  coins-- 
incidentally  a concept  very 
foreign  to  most  Europeans— 
was  there  entirely  in  order  to 
satisfy  and  guarantee  quality  to 
the  investor  himself.  As  a 
collector  for  most  of  my  life. 


and  even  as  a dealer  today,  the 
idea  of  being  unable  to  handle 
a coin  and  only  being  allowed 
to  see  it  through  a plastic 
protective  screen  is  quite 
abhorrent  and  contrary  to  my 
instincts.  Surely  there  must  be 
many  more  collectors  who  feel 
the  same. 

It  was  quite  amusing  to 
find  several  German  dealers 
who  had  purchased  a large 
quantity  of  Canadian  and  U.S. 
coins  that  had  been  slabbed 
breaking  the  slabs  with 
considerable  difficulty,  in  order 
to  get  at  the  coins.  Without 
even  going  into  the  various 
apparent  problems  that  several 
of  the  grading  organisations 
are  now  having,  the  most 
appalling  approach  I had  was 
from  an  organisation  that  they 
very  seriously  considered  the 
slabbing  of  banknotes  to 
guarantee  their  mint  condition! 

It  is  absolutely  true,  so 
much  so,  that  the  professional 
Currency  Dealers  Association 
held  a special  meeting  in  which 
a formal  decision  was  taken 
not  to  support  the  slabbing  of 
banknotes.  The  news  was 
delightful  but  the  fact  that 
there  should  be  such  a meeting 
in  the  first  place  to  consider 
such  an  absurd  proposal  was 
quite  disconcerting. 

Can  we  please  do  our 
utmost  to  appeal  to  everyone 
to  remember  that  there  is  such 
a thing  as  a genuine  collector 
and  that  this  is  a hobby 
intended  for  fun,  relaxation 
and  leisure. 

Yasha  Beresiner,  the  London 
notaphelist,  has  written  several 
books  and  many  articles  in  the 
field. 


1991  NLG  AWARDS  and  NEW 
MEMBERS  LIST:  PAGES  10-12 
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DIRECTOR’S  DESK 
(Continued  from  page  20) 

I introduced  at  the  Bash: 
Finding  myself  with  dozens  of 
membership  cards  for  newly 
accepted  members,  I decided  to 
present  them  personally  and 
individually  to  those  who  were 
in  attendance  that  evening. 
This  not  only  expedited  the 
cards’  distribution,  but  also 
served  to  introduce  the 
newcomers  to  the  rest  of  the 
membership.  I’m  thinking  of 
continuing  this  practice-- 
perhaps  in  modified  form  — at 
future  Bashes,  and  I’d  welcome 
your  comments  and  suggestions. 

Two  of  our  hobby’s 
greatest  ladies  played  key  roles, 
as  well,  in  making  the  Bash  a 
success.  Kay  Lenker,  our 
tireless  treasurer,  did  double 
duty  again  this  year  by 
coordinating  sales  of  Bash 
tickets.  And  Sally  Kirka  outdid 
herself  by  providing  elongated 
quarters  — not  just  the  usual 
cents  --  as  souvenirs.  My  hats 
(I  wear  several)  are  off  to  both 
these  gals. 

Sadly,  recent  months  have 
witnessed  not  only  the  arrival 
of  many  new  members,  but  also 
the  passing  of  some  valued  Guild 
veterans.  We  note  with  regret 
the  deaths  of  Eva  Adams, 
Thomas  V.  Haney,  Raymond  J. 
Hebert,  Robert  E.  Medlar, 
Charles  "Chuck"  O’Donnell,  Hans 
M.F.  Schulman  and  Don  Wallace 
--  NLG  stalwarts  all.  If  I have 
omitted  anyone’s  name  from  this 
honor  roll,  please  let  me  know 
and  I’ll  rectify  the  oversight  in 
the  next  newsletter. 

For  those  who  may  be 
wondering  how  our  election 
turned  out,  a word  of 
explanation  is  in  order.  As  I 
noted  in  my  last  previous 
message,  three  seats  were  up  for 


grabs  in  this  year’s  election  and 
all  three  incumbents  — Dave 
Harper,  Bob  Julian  and  Jim 
Miller  — were  eligible  for 
another  term.  I invited 

additional  nominations,  but  none 
arrived  before  the  deadline  (or, 
for  that  matter,  after  the 
deadline  either).  Accordingly,  I 
declared  the  three  incumbents  to 
be  reelected  and  each  is  now 
serving  a second  two-year  term. 

No  list  of  thank-yous  would 
be  complete  without  a word  of 
gratitude  to  our  newsletter 
editor,  David  Ganz,  and  his 
hard-working  Gal  Friday, 
Barbara  Parrotto.  I’ve  said  it 
here  before,  but  it  bears 
repeating:  Their  work  in 

putting  out  the  newsletter  has 
incalculable  value  to  the  Guild. 
Without  this  regular  line  of 
communication,  the  NLG  would 
be  in  grave  danger  of  shriveling 
and  dying  on  the  vine. 

One  final  note:  My 

predecessor,  Dave  Alexander,  has 
provided  me  with  a small  supply 
of  NLG  badges.  Each  consists 
of  a royal  blue  ribbon  to  which 
is  appended  a 1 1/2-inch  NLG 
medal  featuring  a raised  version 


of  our  old-time  typewriter 
symbol.  These  medals  are 
priced  at  $25  apiece  postpaid. 

If  you’d  like  to  obtain  one, 
send  me  a check  in  that 
amount.  My  address  is  12 
Abbington  Terrace,  Glen  Rock, 
NJ  07452. 

That’s  it  for  now.  Keep 
those  newsletter  articles 
coming  to  Dave  Ganz.  Write 
to  me  if  you  have  any 
questions,  problems  or 
suggestions  on  Guild  affairs  in 
general.  And  fasten  your  seat 
belt:  The  NLG  is  zooming  up, 
up  and  away! 


A NOTE 

FROM  OUR  TREASURER 

Kay  Edgerton  Lenker 

While  dues  are  $10  per 
year  for  residents  of  the 
United  States,  the  rate  is  $15 
for  members  outside  the  U.S. 
Some  of  our  members  have  not 
been  heeding  this  rate. 

Billing  envelopes  are 
enclosed  in  this  issue  for  your 
convenience. 


WE  ARE  ALWAYS  KEENLY  INTERESTED  IN  BUYING  IMPORTANT  ANTIQUARIAN  AND 
OUT  OF-PRINT  NUMISMATIC  BOOKS  AND  LIBRARIES  IN  ALL  LANGUAGES. 


• We  will  be  pleased  to  visit  you  anywhere  in  North  America  to  purchase  an  important  collection 

• We  offer  top  cash  prices  or  wo  can  arrange  their  auction  or  sale  by  consignment. 

• We  handle  all  packing  and  shipping  for  you. 

• Wo  offer  expert  cataloging  services,  appraisals,  and  fine  craft  bookbinding,  book  repair  and 
preservation  services. 

• Viewings  by  appointment  only. 
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FROM  THE 

DIRECTOR’S  DESK 

By  Ed  Reiter 

As  I look  back  on  recent 
events  at  the  ANA  convention 
on  the  outskirts  of  Chicago,  I 
find  myself  thinking  in 
aeronautical  terms. 

This  isn’t  surprising,  I 
guess,  considering  how  close  we 
were  to  O’Hare  International 
Airport  and  how  many  takeoffs 
and  landings  we  endured.  It 
seems  to  me,  however,  that  the 
aeronautical  symbolism  is  apt: 
This  year’s  convention  proved  to 
one  and  all  that  the  NLG  is 
back  off  the  ground  and  flying 
high  again. 

Our  symposium  was  well 
attended.  We  signed  up  a slew 
of  new  members.  And  our  Bash 
drew  bigger  laughs  and  more 
favorable  reviews  than  we’ve 
heard  and  read  in  years. 

It  takes  a lot  of  work  to 
achieve  so  much  success,  and  I’d 
like  to  pay  special  tribute  to 
some  of  the  people  whose 
efforts  loomed  the  largest. 

The  symposium  succeeded 
because  of  the  contributions  of 
our  two  featured  speakers,  BEth 
Deisher  and  Arlyn  Sieber. 
"Style"  was  this  year’s  topic— 
and  thanks  to  Beth  and  Arlyn, 
we  had  a lively  discussion  on 
the  nuts  and  bolts  of  writing, 
not  just  a dull  review  of 
whether  to  capitalize  "mint"  or 
abbreviate  "California." 

The  suggestion  has  been 
made  that  an  NLG  stylebook 
might  be  useful.  The  purpose  of 
such  a book  would  be  to  provide 
guidelines  on  matters  of 
grammar  and  usage  for  writers 
who  contribute  to  the  major 
numismatic  periodicals.  Similar 


— though  obviously  much  more 
comprehensive  — stylebooks 
have  been  issued  by  a number  of 
news  services  and  individual 
newspapers  in  the  general  press, 
and  have  proven  quite  useful  to 
writers  and  editors.  Coin  World 
has  published  a rather  extensive 
booklet  incorporating  its 
important  style  rules,  but 
perhaps  a general  stylebook  for 
the  whole  numismatic  field  — 
prepared  by  the  NLG  — would 
also  be  of  value.  If  you  have 
some  opinions  or 
recommendations  on  this,  and 
especially  if  you’d  like  to  help 
us  draft  such  an  NLG  stylebook, 
please  get  in  tough  with  me 
soon. 

For  the  second  year  in  a row, 
Wendell  Wolka  served  as  Bash 
emcee,  and  the  volume  of 
laughter  attested  once  more  to 
our  great  good  fortune  in  being 
able  to  call  upon  his  wit  and 
creativity.  I’m  looking  forward 
to  working  with  Wendell  again 
next  year  in  Orlando  — and  you 
can  be  sure  the  Disney  World 
setting  will  inspire  numerous 
jokes  about  our  hobby’s  personal 
version  of  Fantasyland.  We  also 
were  treated  to  a cameo 
appearance  by  hometown  boy 
Donn  Pearlman,  who  took  time 
out  from  governing  the  ANA  and 
emceeing  the  "World  Series  of 
Numismatics"  to  return,  however 
briefly,  to  the  scene  of  his 
earlier  crimes. 

Col.  Bill  Murray  entertained 
the  audience  with  an  updated 
version  of  "You  Can’t  Get  to 
Heaven"  — a numismatic  twist 
on  an  old  gospel  favorite  — and 
he  took  the  irreverent  heckling 
with  characteristic  good  humor. 
Scott  Travers  and  Walter  Breen 
performed  their  perennial 
Karnak  routine,  and  the  humor 
was  reinforced  when  Scott 


appeared  in  shorts  (along  with 
his  suit  coat,  shirt  and  tie)  in 
a game  but  futile  effort  to 
duplicate  Swami  Breen’s 
sartorial  splendor.  Yours  truly 
paid  musical  tribute  to  the 
ANA’s  first  century  with  a bit 
of  subversive  nostalgia  set  to 
the  stirring  strains  of  "The 
Battle  Hymn  of  the  Republic." 
And  we  got  a chilling  glimpse 
of  some  possible  new  coin 
collecting  periodicals  — bearing 
such  timely  titles  as  "Weird 
Science"  and  "Crime 
Suspenstories"  — from  Dave 
Alexander  and  Tom  DeLorey. 

The  second  part  of  the 
program  shifted  the  emphasis 
from  humor  to  honor,  as  Scott 
Travers  — attired  this  time  in 
a dignified  suit,  pants  and  all- 

- stepped  to  the  podium  to 
announce  the  results  of  the 
NLG  writing  competition. 
Scott  deserves  a tremendous 
vote  of  thanks  for  his 
monumental  efforts  in 
coordinating  this  year’s 
competition.  He  took  charge 
of  every  aspect,  from  lining  up 
the  judges  to  getting  the 
plaques  engraved,  and  he  did  a 
superlative  job.  Best  of  all, 
the  plaques  were  ready  in  time 
to  be  handed  out  at  the  Bash- 

- a bonus  we  hadn’t  enjoyed 
for  several  years. 

The  high  point,  as  always, 
came  with  the  announcement  of 
the  Clemy  Award  Winner.  This 
year’s  recipient,  Cliff  Mishler, 
found  himself  all  but  speechless 
when  he  rose  to  accept  the 
award  from  the  1990  honoree, 
David  Ganz.  Next  year,  it  will 
be  Cliff’s  turn  to  choose  the 
Clemy  winner. 

Necessity,  they  say,  is  the 
mother  of  invention,  and  that 
helps  explain  a little  innovation 

(Continued  on  Page  19) 
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